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 2About MHA

MHA is one of the UK’s leading associations of progressive 
and respected accountancy and business advisory firms. 
Independently owned and managed, they are all united by a 
commitment to provide exceptional client service and with 49 
offices across England, Scotland and Wales, MHA members 
are well placed to provide both national expertise and local 
insight to clients, wherever they are in the UK. MHA is also 
the UK member of Baker Tilly International, giving access to a 
network of trusted advisors in 133 countries worldwide.

Our sector approach:

MHA allows clients to benefit from an in depth sector knowledge in 
addition to specialist accountancy, audit and tax services as well as 
expert business advice. Manufacturing, engineering and technology is a 
key sector for MHA but we are not only committed to helping our clients 
achieve their business aims, we are also committed to promoting the 
sector as a whole throughout the UK. 
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 3Foreword

Chris Coopey

Head of the 
Manufacturing group 
at MHA

Dave Atkinson

Head of Manufacturing, 
SME, Lloyds Bank 
Commercial Banking

Now in its fourth year, the MHA Manufacturing and 
Engineering Survey has established itself by providing a useful 
insight into the views of manufacturers and engineers across 
the UK as they strive to make their way in an ever-changing 
business landscape, where global competitiveness has 
become increasingly important.

Focusing predominantly on the SME businesses in the sector, this report highlights some 
interesting data. Looked at in the round though, the survey poses as many questions as 
answers which is why I am particularly pleased to have analysis from Dr Mark Swift, from 
the renowned Warwick Manufacturing Group at The University of Warwick and Philippa 
Oldham, Head of Manufacturing and Transport at the Institution of Mechanical Engineers

We hope you find our report useful and informative. 

I am delighted to have the opportunity to sponsor this year’s 
report to continue to develop our understanding of the 
manufacturing sector and the issues and opportunities that 
businesses face.

Lloyds Bank has trained over 280 Managers through the Warwick Manufacturing Group 
at the University of Warwick and each undertake 40 hours of continuous professional 
development in manufacturing awareness training every year.

We understand that one of the major challenges the manufacturing sector faces, is the 
skills shortages which this report again highlights. In response to this, we have supported 
a new Advanced Manufacturing Training Centre at the Manufacturing Technology Centre 
in Coventry, with a £5million sponsorship deal† over five years to support 1,000 new 
apprentices entering the sector.

Our teams of accredited manufacturing relationship managers work closely with businesses 
to understand their business ambitions. They also have a personal lending discretion of up 
to £500k* which supports our public commitment to lend £1billion† of new money to the 
manufacturing sector every year until 2017, within our pledge to help Britain prosper.

All lending is subject to status.

*Lending discretions of Relationship Managers varies and some applications may be referred for further credit checks. 
†Figures from Lloyds Banking Group.

Authorised by the Prudential Regulation Authority and regulated by the Financial Conduct Authority and the Prudential 
Regulation Authority under Registration Number 169628. We subscribe to The Lending Code; copies of the Code can be 
obtained from www.lendingstandardsboard.org.uk

The Lloyds Banking Group includes companies using brands including Lloyds Bank, Halifax and Bank of Scotland and their 
associated companies. More information on the Lloyds Banking Group can be found at lloydsbankinggroup.com.
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This year we are privileged to have comments from both Dr Mark Swift from the Warwick 
Manufacturing Group (WMG) and from Philippa Oldham, Head of Transport and Manufacturing 
at the Institution of Mechanical Engineering (IMechE).

Dr Mark Swift

WMG - University of 
Warwick

Philippa Oldham 
CEng MIMechE

Institution of Mechanical 
Engineering

The core aim of the WMG SME Group is to 
be a leading SME research led innovation 
group. The group has a proven track record 
and is a national leader in how universities 
support innovation in SMEs and helps to 
provide the answer to the Government’s 
call to support and grow innovation in 
SMEs. The WMG SME group accelerates 
SME economic growth through research-
led innovation and building collaborative 
relationships with SME businesses and 
partner organisations. A skills programme 
helps SMEs understand global challenges, 
encouraging business leaders to introduce 
new thinking to gain competitive advantage. 
The approach enables small businesses to 
“test, create and commercialise sustainable 
market leading innovation rich products” 
within the SME High Value Manufacturing 
sector. 

Mark has extensive experience of bringing 
innovative research to market, running 
knowledge transfer programmes and 
helping to grow small businesses. He has 
a background in manufacturing systems, 
previously working for International Paper, 
Kodak and BMW UK. His interests include 
small business innovation and growth, 
knowledge transfer, online marketplaces, 

Internet of Things and collaboration 
networks.

During over ten years at Warwick, Mark 
has worked with both large and small 
organisations. In particular, he developed a 
group-wide IT development methodology 
for BMW UK. This followed working 
closely with over fifty small engineering 
businesses to determine the requirement 
and status of collaborative methods and 
tools within the automotive supply chain. 
The outcome of this research led to the 
creation of an online marketplace for 
engineering and manufacturing SMEs, 
WMCCM, which focuses on the key 
objectives facing many small businesses 
such as, finding new work, accessing the 
skills and competences and delivering the 
work at low cost. For his Doctorate from the 
University of Warwick he focused on the, 
“The Development and Implementation of a 
Collaborative Architecture for SMEs”. 

On completion of his first degree at Leeds 
University, Dr Mark Swift spent a number 
of years establishing lean manufacturing 
practices, implementing MRPII systems and 
working in manufacturing management for 
International Paper PLC.

Philippa joined the Institution of Mechanical 
Engineers in May 2011 as their Head of 
Transport and Manufacturing. Acting as a 
voice for the Institution on behalf of their 
106,000 international members, she aims 
to help raise the profile of engineers so 
that they can develop safe and efficient 
transport systems with less congestion 
and emissions, while creating wealth and 
employment within our Manufacturing 
Sector. Policy statements and reports 

include Life Cycle Analysis, Manufacturing a 
Successful Economy, Intelligent Transport, 
Intelligent Society and Energy Options for 
our Transport Modes.

Philippa is a Chartered Engineer with a 
background of working within sectors 
including defence, aerospace and 
automotive with a thorough understanding 
of the importance of R&D and new product 
introduction.

Head of SME Group, WMG at the University of Warwick

Head of Transport and Manufacturing, Institution of Mechanical Engineering 
(IMechE)
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The State of the Manufacturing Nation 
Dr Mark Swift, Head of SME Group, WMG at The University of Warwick.

Over the last 12 months, the UK economy has demonstrated strong GDP growth. The CBI’s 
latest projections have predicted 2.6% growth overall for this year which is not far behind 
what should have been argued as strong growth of 2.7% in 2014. The manufacturing sector 
is reporting an upturn in the general level of optimism with healthier order books and growth 
reported by 68% of respondents in this year’s predominately SME survey.

This is only a small part of the 
economic story. With the UK subject 
to forces beyond its control, such as 
global raw material and energy price 
oscillations, foreign exchange currency 
fluctuations, and volatile share prices, 
the manufacturing sector will remain 
fragile during the continued journey to 
full economic recovery. Although the July 
2015 UK Purchasing Managers Index 
recently increased to 51.9, far ahead of the 
gloomy times of late 2008 to early 2010, 
it is only marginally ahead of the  
51.5 average of the last 20 years.

The increasing Chinese debt crisis 
should also not be underestimated. 
Even though this may drive a fall in the 
cost of raw materials in the short term, 
with China perhaps the biggest driver of 
global economic growth, if its economy 
decelerates, it could also push back our 
own economic recovery.

Manufacturers, particularly SMEs, now 
more than ever, seek a prolonged period 
of stability above anything else, both 
economically and politically. Many of the 
manufacturers that my team are working 
with are now achieving growth in their 
organisations off the back of an economic 
slowdown. However as they struggle 
to scale and ramp up production and 
resources there is a deep risk that an 
economic contraction could throw them 
off course. 

With this survey’s reported growth in 
the sector comes a new set of worries. 
The national engineering and technician 
skills shortage is estimated to be at 
one million by 2020 (Royal Academy of 
Engineering, June 2015). In fact the results 
of this survey still point to skills as being 
one of the key barriers to growth. There is 
a lack of prime expansion space in many 
parts of the UK, and getting access to 
working capital is a continued concern. 

Manufacturers need to think long term 
about how they build solid foundations 
alongside growth, to be prepared for any 
future economic downturn, as it’s feared 
that many may struggle to weather the 
next economic storm.

In spite of the challenges faced by the 
manufacturing sector, exciting progress 
has been made over the last 5-6 
years on High Value Manufacturing in 
general and automotive specifically. The 
automotive sector is now in good health 
with 1.6 million vehicles being produced 
in the UK this year and a predicted 
two million vehicles to be produced 
by 2017 (SMMT). This 25% uplift is a 
tremendous opportunity, with the growth 
representing an increase of £7billion to the 
manufacturing supply chain. There is also 
the prospect of increasing the percentage 
of UK manufactured content, which 
currently sits at 36% compared with 60% 
in Germany. 
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The re-shored parts could bring £4billion 
to first tier suppliers and £2billion in 
upstream content, helping to rebalance 
the current £7.2billion automotive deficit in 
parts manufacture. 

With this growing demand and shift in 
requirements, manufacturers will need 
to carefully examine their capabilities, 
their skills and capacity to confidently 
take this on. An increase of such volume 
could ultimately become a dis-benefit if 
manufacturers are unable to respond. It is 
therefore essential for our economic future 
that the UK Government, in partnership 
with the education and innovation assets 
of our country, provide the conditions as 
well as the incentives for companies to 
fully benefit from these opportunities. We 
need to build our manufacturing supply 
chain to create medium to large size firms, 
and the UK version of the Mittelstand 
who can create the wealth, jobs and 
critical mass that we so desperately need. 
The UK manufacturing sector should be 
prepared to respond, adjust focus, adapt 
and innovate.

Innovation is something the UK has always 
been extremely good at, however we all 
know that we are often poor at developing 
and exploiting new ideas and inventions. 
The role of Innovate UK’s Catapult centres, 
such as the High Value Manufacturing 
Catapult, should be applauded as a 
mechanism to develop new ideas and 
accelerate them to achieve commercial 
potential, particularly now with its focus 
on small manufacturers. More needs 
to be done though; in stark contrast to 
the Fraunhofer’s in Germany that have a 
combined annual budget of approximately 
£1.95billion, the UK Catapult equivalent is 
less than £400million. 

There are a number of emerging 
manufacturing industry trends, such as 
additive manufacture, the increased use of 
lightweight materials, and Industry 4.0 that 
are likely to become more established in 
the next 12 months. 

One of our goals at WMG is to bring 
these new technologies to the forefront of 
industry and encourage collaborative and 
multidisciplinary work. 

Organisations that have embraced these 
emerging technologies are starting to reap 
the awards. If you look beyond the hype, 
Tesla is a clear example of bringing the 
technology and energy industries together 
into the auto sector that has transformed 
its dynamics and challenged the well-
entrenched status quo.

Manufacturers need to be open to new 
technology and understand the benefits 
it can bring, for example using Internet 
of Things to develop digitally connected 
products or capture data from factory 
floors to enhance production processes. 
It is encouraging that the respondents 
to this survey are showing an increase 
in growth due to diversification and new 
product development. It is extremely 
important for more manufacturers to 
move into new markets and invest in new 
technologies and capabilities to increase 
stability and reduce risk in the sector.

There are some encouraging new 
initiatives that prove that the UK is a safe 
place for long term investment. Jaguar 
Land Rover and Tata Motors are investing 
in the new £150million National Automotive 
Innovation Centre at WMG, a clear vote 
of confidence in the sector, providing a 
critical mass of supply chain capability 
and also a place to develop the future 
skills talent required for the demands of 
future technologies. Whilst the survey 
shows more manufacturers are investing 
in new apprenticeships and skills, UK 
Government and large industry players 
need to make a concerted and long term 
effort to further support the supply chain 
with the skills and resources it needs.

“An increase 
of such volume 
could ultimately 
become a 
dis-benefit if 
manufacturers 
are unable to 
respond.”
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In partnership with the manufacturing team at 
Lloyds Commercial Banking, MHA surveyed over 
400 clients and contacts in the manufacturing 
and engineering sectors in Summer 2015. The 
respondents ranged from companies turning over 
less than £1million to global players with significant 
industry presence, nationally and internationally.

The survey itself was split into 7 sections:

THE KEY FINDINGS:

• Optimism for growth over the next 12 months 
is down 16% from last year with 76% of 
respondents predicting growth for their 
business in 2016. 

• 87% of respondents felt their cost of production 
would rise in the coming year.

• 79% of companies intend to invest some 
percentage of their turnover in R&D this year, 
although this is down 3% from last year. 

• 17% of companies are still not aware of R&D 
Tax Credits. 

• 21% of companies indicated that they do not 
spend anything on R&D.

• 55% of respondents expect to see an 
increase in staff numbers in 2015 with 56% of 
companies intending to take on apprentices or 
trainees. 

• 58% of respondents believe their main 
competitors are UK based.

• 98% of businesses are feeling the burden of 
red tape with over half (55%) believing the 
burden is increasing rather than decreasing.

• 28% of businesses reported that recruiting 
appropriately skilled staff is the main barrier to 
growth over next 12 months.

• The Eurozone is the most popular export 
destination with 98% of exporting respondents 
naming it as their number one. However, 
North America and Asia have both seen a big 
increase on last year.

• Improved productivity and efficiency is the 
strategy which most companies deploy in order 
to absorb price increases. 74% took the view 
that they could not pass on any increased 
costs to customers. 

• Only 21% of respondents are unsure how they 
will meet the costs of auto-enrolment. This is 
an improvement of 15% on last year, reflecting 
the fact that many have now passed their 
staging date.

1. Overview of the Sector
2. Financial Considerations and Business Confidence
3. Employment Trends
4. Research and Development (R&D) 
5. Export and Competition
6. Future Considerations
7. Regional Variations

Background: 

A national snapshot from 8 member firms covering, England, Wales 
and Scotland. There were 404 responses with the majority of 
respondents from SMEs.

The respondents came from a variety of sub-sectors within Manufacturing 
and Engineering including: Aerospace, Automotive, Agriculture, 
Biotechnology, Chemical, Construction, Electrical and Electronic, Food 
and Drink, Healthcare, Leisure, Metals, Minerals and Materials, Oil and 
Gas, Pharmaceuticals, Renewables and Transport to name but a few.

The MHA firms are: 

Broomfield & Alexander in Wales, Carpenter Box in the South Coast, 
Henderson Loggie in Scotland, Larking Gowen in East Anglia, 
MHA Macintyre Hudson in London, Kent, Thames Valley and East 
Midlands, Monahans in the South West, Moore & Smalley in the North 
West and Tait Walker in the North East.

The National View: 

1. Introduction and Overview of Sector
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2. Financial Considerations and Business Confidence 

When asked how revenue 
growth was for 2014, 68% 
of respondents reported 
seeing growth (with 39% 
of respondents reporting 
growth of 10% or more). This 
is a slight decrease from the 
previous year. Almost a third of 
businesses were flat, 32% saw 
no growth with 11% reporting 
negative growth.

11%

21%

29%

39%

8%

22%

35% 35%

Negative growth Flat (0% growth) Under 10% growth 10% plus growth

0

10

20

30

40

Looking ahead over the next 12 months, 
76% of respondents expect to see growth 
of some kind but in comparison with last 
year this has dropped by a dramatic 16%. 
Of those expecting growth, 42% thought 
they would see more than a 10% rise. This 
is a fall of 9% on the previous year.

7%

17%

34%

42% Negative growth

Flat (0% growth)

Under 10% growth

10% plus growth

How do you think the next 12 months 
will be in terms of revenue growth?

How was 2014 in terms of revenue growth?

2014 2015
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Comparing now to five years ago, 33% 
of respondents believe that the growth in 
turnover was the most significant change 
to their business. 25% said it was down 
to business confidence growing with only 
4% believing that general confidence 
over the period had declined.

51%

38%

33%
37%

65%

17%
21%

3% 3%

0 0 0 0 0 0 0 0 0

0

10

20

30

40

50

60

70

Expansion of 
product range

Diversification International 
trade

New 
markets

Increased 
demand - 
customers

Increased 
productivity 

Increased 
productivity 

- lean

Currency 
movements

Other

Growth drivers over the next 12 months are many and varied with some businesses indicating multiple reasons. 65% of respondents 
cite an increase in demand from customers with 51% believing that an expansion of their product range or further diversification will be 
helping to drive revenue streams. Increasing productivity by more automation or by adopting lean processes will be looked at by 21% 
of businesses. Unsurprisingly some of these choices are also mirrored by the coping strategies explored where rising production costs 
are a concern. 

If you expect revenue growth in the next 12 months, what do you anticipate will be the drivers for this? 

*Multiple responses included

General confidence declining

Other

Turnover decline

General confidence growing

Skill shortages

Turnover growth

Order book visibility better

Order book visibility worse

Skill surplus

Comparing now with five years ago, 
if you had to choose one factor what 
do you think is the most significant 
change in your business?

4%

0%

33% 25%

5%

7%
6%11%

8%
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“Engineering is at the heart of a 
healthy economy and having a vibrant 
manufacturing sector is the key to 
solving some of the biggest challenges 
that mankind faces, so these answers 
are very encouraging. These four 
questions focus on our businesses 
growth and results show that there is 
confidence within our manufacturing 
and engineering firms.

Even with the forecast of estimated 
growth over the next 12 months down 
on last year’s surveys figures, it is still 
positive with businesses probably 

experiencing more stability within their 
orders. This reflects what we have 
been witnessing with the monthly 
Manufacturing Purchasing Managers 
Indices (PMI) figures (which is an 
economic indicator), these have been 
consistently above 51 over the past 
year (greater than 50 indicates growth). 
It is of significant note that 76% of the 
businesses are still expecting to see 
further growth.

This will be the result of their order 
books filling up and the reinstalled 
confidence in the UK marketplace. 

These growth areas are coming 
from an increased demand from 
existing customers and over half of 
the businesses expecting to launch 
new products. The results indicate 
that there is an expectation of further 
growth into new markets, which 
demonstrates a restored confidence 
in UK manufacturing and in their own 
business stability. When respondents 
were asked to compare now with five 
years ago, the results show growth in 
orders and turnover compared to their 
books five years previously.”

The National View: 

13%

26%

49%

34%

71%

3%

0 0 0 0 0 0

0

10

20

30

40

50

60

70

80

Not applicable Increases in 
energy prices

Increases in 
price of raw 

materials

Increases 
in price of 

components

Increases in 
wage costs

Other

If your cost of production will increase in 2015, what 
factors will contribute to the increase?

*Multiple responses included

In this multiple choice question just 
13% of respondents believe that 
their cost of production will remain 
at present levels. Of the rest, 71% 
believe wage costs will be the main 
culprit whilst 49% blame increases 
in the cost of raw materials and 34% 
on component increases. Obvious 
concerns also remain over the 
volatility of energy prices, with 26% 
worried that these will increase over 
the next 12 months. 

PHILIPPA OLDHAM COMMENTS:
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“Many employees will have experienced 
either a pay freeze or pay decrease over 
the last five years and so now we are 
in a time of recovery and growth in the 
economy, many will be expecting pay 
rises to reflect this. This will put pressure 
on to businesses as demonstrated by 

the results, with 71% expecting the main 
culprit for increased production prices 
being related to wage increases. These 
results also highlight that businesses are 
expecting to see increases in the price 
of their raw materials and bought in 
components. 

We only have access to a finite amount 
of raw materials and efficient use of 
these will become something that 
engineers and manufacturers will have 
to change their processes to suit.”

The National View: 

PHILIPPA OLDHAM COMMENTS:

49%

1% 1%

26%

7%

2%

11%

3%

0 0 0 0 0 0 0 0

0
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Improving 
productivity
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increase

Product 
design 

changes

Rationalising 
staff

Sourcing 
new 

suppliers

Using 
different / 
lower cost 
materials

What will be your main tactic to deal with the increase cost of production? 

In looking at how businesses 
will deal with any increase in 
the cost of production, 74% 
of respondents said they 
would not pass the cost on 
to their customers, with 49% 
of those planning to improve 
productivity and efficiency 
to offset such an increase. 
The data demonstrates the 
continuing reluctance to 
push up prices at the risk of 
a position drop in the supply 
chain. 

9%

6% 6%

21%

28%

25%

3%
2%

0 0 0 0 0 0 0 0

0

10

20

30

40
When looking at barriers 
to growth over the next 
12 months, 28% of 
respondents felt that recruiting 
appropriately skilled staff 
was their main cause for 
concern, whilst 25% reported 
working capital constraints 
as an issue. Funding issues 
are a concern for 12% of 
respondents divided between 
the 6% who wanted to fund 
new plant and machinery and 
6% who wanted to fund new 
premises.

What is your business’ main barrier to growth in the next 12 months?

Availability 
of new 

premises

Funding new 
machinery

Funding new 
premises

Other Recruiting 
appropriately

Working 
capital 

constraints

Market 
Conditions

Competition

Production Costs

Barriers to growth
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Where recruitment is a 
barrier to growth, 39% 
of respondents favoured 
adopting lean manufacturing 
strategies or automation or 
further automation (35%) 
as a coping strategy. Shift 
working (35%) was also 
seen as a viable option.

If recruitment is a barrier to growth have you considered other options?

35%

39%

35%

22%

36%

4%

0 0 0 0 0 0
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Automation 
or further 
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Implementation 
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manufacturing 
practices

Shift working or 
flexible working 

patterns

Acquisition or 
merger

None of the 
above

Other

“For the UK to compete on a global 
scale we need investment in technology, 
equipment and processes as these will 
improve our capability, productivity and 
profitability. It is fundamental to businesses 
to make sure they remain internationally 
competitive.

Productivity is currently a popular topic and 
manufacturers are not alone in thinking 
about how they can improve this. With 49% 
of businesses planning to try and improve 
their productivity rather than passing 
on price increases to their customers, 

this means they will have to review their 
businesses processes and production lines, 
making sure that they are efficient and drive 
out unnecessary waste. However, to do 
this successfully you need to have the right 
workforce, so it is not surprising to see that 
over a quarter of the respondents see the 
main barrier to the businesses’ growth over 
the next twelve months is recruiting people 
with the right skills. The skills shortage within 
engineering and manufacturing businesses 
is one that is very well publicised, however, 
to get round these issues the manufacturers 
are starting to adopt alternative solutions. 

This includes adopting lean manufacturing 
techniques and introducing more 
automation to their production lines.

Interestingly a third of the businesses 
are looking at using shift working or 
flexible working practices. Successful 
manufacturers of the future will need to 
be much more flexible. We can see a shift 
towards the creation of individually specified 
goods. The provision of personalised goods 
will be the new standard and differentiate 
products from those of competitors.”

PHILIPPA OLDHAM COMMENTS:

*Multiple responses included

Barry Smith - H T Brigham & Company Limited

H T Brigham & Company Limited is based 
in the West Midlands. They manufacture 
automotive components and export them, 
which represents approximately 60% of 
their sales. H T Brigham & Company Limited 
pride themselves on their ability to provide 
customers with vital design input during the 
important development stages of a project. 
Their engineers can add value by designing 
cost saving features. 

They are currently working on the fuel cell 
technology opportunities that they feel have 
a good future, along with other opportunities 
in the metal to rubber sector. One of the 
biggest challenges they could face in the 
next few years is finding enough skilled 
labour. As the new projects evolve they will 
naturally be looking to hire more staff. 

Barry Smith the Managing Director of H T 
Brigham & Company Limited, has been with 

the company for 20 years and has over 35 
years experience with the manufacturing 
of metal pressings and has very strong 
knowledge of the methods of manufacturing, 
tooling and development processes. 

Barry Smith advises “recruit the correct type 
of staff, have an apprentice recruitment plan 
and select a market sector that has potential 
for growth and that suits your skill levels.”

One of the biggest challenges they could face in the next few years is finding enough skilled labour.

CASE STUDY

Dealing with 
the skills gap
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44% of respondents have received 
government or grant funding in the 
past five years; this is similar to last year. 
Reported sources of funding include 
MAS, UKTI, ERDF, LEP’s and other 
regional growth funds support, 
amongst others.

Access to grant funding has many 
dimensions. It is the case that some 
areas of the country are better served by 
grants than others. Even where grants are 
available, poor signposting and complex 
application processes drive down 
demand nevertheless, almost one in five 
businesses (24%) will be looking to make 
an application in the coming 12 months 
against 16% who believe they have 
access to a grant but will not be applying. 

When it comes to obtaining bank 
funding, just 10% of respondents have 
had a funding request rejected by their 
bank in the last 12 months. This seems 
broadly consistent with other sectors 
and looked at from the other direction; it 
would appear that most businesses have 
succeeded in getting funding support 
which is a real positive.

Interestingly, of the 10% who failed to gain 
funding from their bank, most did not find 
help from alternative funders.

Yes

Access and plan to apply

Yes

Don’t know

No

Access but don’t plan to apply

No

No access

Have you received any government or 
grant funding in the past five years? 

Do you have access to and do you 
intend to apply for a government 
grant in 2015? 

Have you, in the last 12 months 
had a funding request rejected by 
your bank?

44%

24%

10%

90%

18%

16%

56%

42%

Funding
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3. Employment

Excluding apprentices, 55% 
of businesses expect to see 
an increase in staff in the 
coming year, down 4% from 
the previous year.

Excluding new apprentices or 
trainees, in the next 12 months do you 
anticipate your staff numbers will:

7%

55%

3%

55%

38%

Decrease

Increase

Remain the same

Over half (55%) of those planning to 
recruit will be looking for production staff, 
whilst 15% want to recruit sales and 
marketing staff, a sign that businesses are 
paying more attention to the promotion of 
both products and services.

If you have indicated a likely increase, 
into which category would you expect 
most new staff to fall?

Administrative staff

Production staff

Design / Research and development staff

Sales and marketing staff

Management staff

Not applicable

12%15%

10%

5%

The National View: The National View: 

Recruitment strategy
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Almost three quarters of respondents have a problem finding staff. Skilled machinists 
appear to be the most difficult to recruit, with 35% of those looking to recruit saying this 
was a problem area for them. 32% cannot find experienced engineers and almost a 
quarter of respondents have trouble finding other types of skills. 

According to respondents, the 
biggest single problem with 
recruitment into the sector is 
the shortage of applicants with 
relevant skills, with 52% of 
respondents picking this as their 
top reason. Another common 
theme amongst businesses and 
in second place in the ratings 
was the difficulty of recruiting 
motivated applicants into lesser 
skilled roles.

The National View: The National View: 

27%

15%

6%

35%

9%

32%

25%

14%

7%

0 0 0 0 0 0 0 0 0

0

10

20

30

40

Do you have trouble recruiting employees with the relevant skills for 
your business and if yes, in which categories?

NO

We can recuit

YES

Apprentices

YES

Other trainees

YES

Skilled 
machinists / 
technicians

YES

Graduate 
engineers

YES

Experienced
engineers

YES

Other skilled

YES

Semi skilled

YES

Other

*Multiple responses included

If you have trouble recruiting, what are the reasons? 

Recruitment

Shortage of 
applicants with 
relevant skills

Competition from 
larger businesses 
above you in the 

supply chain

Competition from 
similar sized 
businesses

Unrealistic salary 
expectations

Lack of motivated 
applicants locally 
(lower skilled jobs)
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44%

56%

36%

64%

49%
51%51%

58%

0

0

10

20

30

40

50

60

70

Do you intend to take on apprentices or trainees? 

2012 2013 2014 2015

In
te

nd

In
te

nd

In
te

nd

In
te

nd

N
o

 in
te

nt
io

n

N
o

 in
te

nt
io

n

N
o

 in
te

nt
io

n

N
o

 in
te

nt
io

n

The National View: The National View: 

“Worryingly the number of people 
entering engineering has been steadily 
falling for over 40 years. Engineering 
and manufacturing companies have 
jobs available, but not the highly skilled 
and trained people needed to fill these 
roles. We need to inspire enough 
people about the exciting possibilities 
of a career in engineering. Employment 
is always a hot topic within the 
manufacturing and engineering sectors.

The responses to questions on 
recruitment echo what we have seen 
earlier in the survey results. With the 
expectation of growth and confidence 
in business over the next twelve 
months, it is not surprising to see that 

over 55% of business are expecting to 
have some sort of recruiting activity. 
Results show there is a need for skilled 
production staff. The UK is expected to 
lose 800,000 skilled workers within the 
manufacturing sector within the current 
decade, up to 2020, due to retirement. 
Between the years of 1990 and 2010 
the UK experienced a decline in the 
number of apprenticeship programmes,  
meaning that today we have a limited 
amount of skilled individuals who 
can sustain these production roles. 
This is reflected in the answers to the 
question around recruiting issues, 
common answers included that there 
was a lack of suitable applicants for the 

positions (whether this be through lack 
of motivation or lack of skills) and there 
were unrealistic salary expectations. 

The positive response from the question 
referring to the hiring of apprentices, 
shows that 56% of participants are 
hiring up to six apprentices in 2015. It 
is critical that these apprentices work 
alongside skilled employees who 
may be planning on retiring to ensure 
that there is knowledge sharing and 
dissemination in terms of practical 
and soft skills. However, 44% are not 
planning on taking on any apprentices 
and it would be interesting to know why 
this is the case.”

PHILIPPA OLDHAM COMMENTS:
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4. Research and Development

The National View: The National View: 

Research and Development (R&D) is defined as - Investigative activities that a business 
chooses to conduct with the intention of making a discovery that can either lead to the 
development of new products or procedures, or to the improvement of existing products 
or procedures.

Last year 82% of businesses invested in 
R&D, this is down by 2% this year at 79%. 
For businesses investing in R&D there are 
tax credits available. Not all activity will be 
eligible (2% of respondents say their claim 
failed) but many who have not claimed 
could probably do so and save thousands 
of pounds in the process.

Of those who say they invest in R&D, 
almost a third (30%) say that they spend 
between 1% and 2% of turnover, with 
diminishing percentages spending more. 
One in five of businesses say they do not 
spend anything on R&D.

Have you in the last 12 months made a 
claim for Research and Development 
(R&D) Tax Credits?

What percentage of your turnover do you 
spend on Research & Development?

I have applied - as yet unsure of outcome

0%

4.1% - 6%

Yes but claim was unsuccessful

1% - 2%

6.1% - 8%

Yes, applied successfully

2.1% - 4%

8.1% - 10%

more than 10%

20%

2%

78%

21%
10%

6%

11%

30%
18%

4%
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The coming 12 months will see 61% of 
respondents making an R&D claim with 
22% saying they will not apply and 17% 
saying they are not actually aware of the 
R&D tax credit scheme.

The National View: The National View: 

Will you in the next 12 months be 
making a claim for Research and 
Development (R&D) Tax Credits?

I will be applying

I will not be applying

Not aware of R&D Tax Credits

61%
22%

17%

“Research and development is fundamental 
to the engineering and manufacturing 
sectors as it is estimated by the United 
Nations that by 2075 there will be around 
9.5 billion people living on the earth. This 
means that there will be an extra three 
billion mouths to feed by the end of the 
century. However, at the same time we are 
constrained by climate change and other 
environmental factors that mean we cannot 
simply produce more.

With these rising figures and only a limited 
amount of finite resources it will be the 
engineering community that help us to 
develop solutions that fulfil the needs of 
society, making sure that there is enough 
water, energy and food to support this ever 
growing population.

Having had an earlier positive response with 
regards to businesses growth and product 
launch over the next twelve months, it was 
pleasing to see that 79% of those surveyed 
re-invest a percentage of their turnover into 
R&D. However, worryingly 21% were not 
investing anything back into their business’ 
R&D. It is critical for a business to re-invest 
if they wish to remain competitive, not only 
in the UK and Eurozone markets but on a 
wider global scale. It is unusual to see that 
only 61% of businesses will be applying 
for R&D Tax Credits over the next twelve 
months when we have previously seen 
that 79% are investing in R&D. It would be 
interesting to gather more information and 
data to see why the 22% are not applying. 
Plus with 17% still unfamiliar with what R&D 

Tax Credits are, more needs to be done to 
ensure that all our businesses are familiar 
with the government initiatives that can help 
support growing businesses.

One of the reasons that some of these 
businesses may not be reinvesting can be 
seen from evidence which suggests that 
many SMEs lack the resources to bridge 
the ‘valley of death’ when developing new 
products from R&D. We need to help these 
businesses bridge this gap by helping them 
understand what initiatives such as R&D 
Tax Credits can do to help them with the 
development and commercialisations of 
products, enabling them to access new 
markets or clients.”

PHILIPPA OLDHAM COMMENTS:

Paul Wratten – Black Cat Brewery Ltd

Black Cat Brewery Ltd is located in 
Palehouse Common, eight miles above 
Lewes in the South East. They are a small 
family company, consisting of a husband 
and wife team, hand crafting real ale in a 
choice of three varieties. Their reputation 
for good quality ale is growing fast. As word 
spreads through various outlets such as 
pubs, farm shops and social media, demand 
is increasing. The challenge for them will 
be knowing when to expand. Not only by 
significant investment in equipment but by 
taking on new members of staff to push 
forward sales. Black Cat Brewery Ltd does 
not have any plans to increase staffing levels 
at the moment, however, when the time 
is right they would like to hire an assistant 
brewer with no previous skills. 

Another challenge for Black Cat Brewery Ltd 
is understanding that their competitors are 

growing significantly. Some say that there 
are too many breweries and the publicans/
shop keepers can be swamped with 
choice. Currently they do not export but it 
is something they look to do in the future. 
Their success has been achieved through a 
combination of elements; providing a quality 
product, a reliable service and building a 
strong brand. The main key to success is 
consistently producing high quality beer.

Paul Wratten is the head brewer and half 
owner of Black Cat Brewery Ltd. Paul’s 
primary work is post-production, which 
he has been doing for the last 25 years. 
Paul started off brewing in his garage, 
spending a couple of years perfecting 
and testing recipes on family and friends. 
After completing a professional brewing 
course, Paul realised that he could brew 
on a commercial scale. Paul grew up in 

Crowborough, East Sussex. For the last 30 
years Weybridge has been his and his wife’s 
home, Paul and his wife started to look for 
a brewery in that area. However, a lot of 
the pubs are tied, whilst commercial rental 
is three times the price there compared to 
Sussex. Paul and his wife decided to look for 
a brewery in a familiar county where costs 
didn’t price them out of the market. Paul 
and his wife came across and bought their 
already existing, two year old company in 
September 2014.

Paul summarises, “Start small. Don’t over 
stretch yourself. Build a quality brand and 
reputation first. Don’t make your product 
look cheap. Listen to customer feedback 
and make improvements to produce the best 
product you can.” 

The challenge will be knowing when to expand. Not only by significant investment in 
equipment but by taking on new members of staff to push forward sales.

CASE STUDY
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Patent Box

The Patent Box scheme was introduced in 
2013 to reward businesses that innovate 
and protect their intellectual property 
(IP) by way of a patent. Awareness of 
the scheme has increased year on year 
with 65% now having some awareness, 
albeit that only 14% were likely to take 
advantage of the scheme.

Following pressure from the EU the 
scheme is being modified and will close 
to new entrants by 30 June 2016. Existing 
participants will still be eligible to benefit 
from the considerable tax breaks through 
to 2021. The details of the revised Patent 
Box scheme are being firmed up.

No

Not aware of the Patent Box Scheme

Yes51%

35%

14% In the coming 12 months, will the 
Patent Box scheme be of relevance 
to your business?

“This question asked about another 
of the government’s initiatives – the 
Patent Box. Of the respondents, 35% 
had not heard of the initiative with 
51% of the respondents seeing it as 
not relevant to their business. This 

is something that is generally quite a 
common response from SMEs/SMBs 
as taking the time to fill in the application 
for patents can be time consuming. 
Often these businesses are working to 
very competitive timescales to ensure 

that their products are first to market, 
and issues such as IP are put to one 
side. The scheme has generally been 
deemed as one that is much more 
favourable to larger OEMs and Tier One 
manufacturers.”

PHILIPPA OLDHAM COMMENTS:

Brian Leck - Keima Limited

Keima Limited is based in Cardiff; they 
design networks for telecommunications 
operators. They produce a completely 
unique product which is ‘way ahead’ of 
anything else in the market, and can design 
networks for the large operators much 
more accurately and efficiently than their 
competitors. The drawback is that they are 
a small company selling to extremely large 
organisations. As their products/ software 
are unique, they have to convince their 
potential customers that it does what they 
say it can do. 

Currently 100% of their sales are exports 
to the USA. At the moment all of their 

opportunities are in the USA, where vast 
sums of monies are being invested. Keima 
Limited are hoping that in one to two years’ 
time, European providers will start to invest 
in their networks, so as to cope with the 
huge increase in demand from mobile 
phones etc. 

Currently Keima Limited have enough staff, 
however this could change quite easily if 
a large order came in from one of the big 
operators in the USA. The problem would be 
to find experienced or qualified developers in 
the telecommunications field. 

Brian Leck who is the Director/Chief Finance 
Officer of Keima Limited and has been at the 

company for 4 years, shares some words of 
wisdom “to succeed you need a very good 
product that the market requires. You need 
to fully analyse the market, i.e. companies 
in the market, find the decision makers, 
understand the competition and be confident 
that your product and company can stand 
up in the chosen market. To achieve this 
you need to have experienced staff and 
have sufficient working capital to fund the 
business. Also, a fully developed business 
plan is a must which needs to be updated as 
your understanding of the market develops”.

The challenge is to find experienced or qualified developers in the telecommunications field. 

CASE STUDY
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5. Export and Competition

There has been a concerted push to help UK companies break into new markets across 
the globe. Through schemes such as ‘Passport to Export’ and subsidised trade missions, 
UKTI and others have been tasked by the government to increase the UK’s global share. 
Our survey revealed that 62% of respondent companies export and of those, 36% found 
exporting assistance from the government useful, although a quarter of respondents were 
less happy with the help offered.

The National View: The National View: 

No - no we don’t export

Yes - help was useful

Yes but help was not useful

38%

36%

26%
Does your business currently export 
and have you received assistance in 
exporting from Government?

As with last year, for those who export, the most popular destination was the Eurozone 
with 98% of exporting companies shipping goods there. This represents a 15% rise on 
last year which is perhaps surprising given the strength of the pound. North America 
was the second most popular exporting destination with 59% of respondents exporting 
there, followed by Asia (excluding China) accounting for 50%. Non Eurozone Europe 
has dropped to the 4th most popular destination with 49% of businesses listing it as an 
export destination. Exporting to China and South America was something undertaken 
by 26% and 27% of respondents respectively. 
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26%

33%

24%

50%
46%

43%

26%
24%24%

27%

21%
19%

59%
57%

45%
49%

54%

42%

98%

83%

88%
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Where do you currently export to? 

*Multiple responses included

The Eurozone Europe excluding 
the Eurozone

North America South America China Asia  
(excluding China)

Africa

For those companies that do not yet export 11% put this down 
to an issue with sourcing and understanding local partners - a 
recurring theme in this survey. Whilst 6% of respondents gave 
the effect on funding and cash flow as the reason they do not 
currently export.

2013 2014 2015

“Over half of the businesses that responded are exporting their 
products, this helps to add value to the economy however, 
there are still over a third that do not. A quarter of those who do 
export informed us that they had tried to use UKTI for advice and 
assistance but had not found this to be of any use or help. 
Of those that do export, their dominant market was that of 
Europe or North America with only 26% exporting to China. 
It was felt by those who did not export that it was a business 
consideration but that there remained barriers as to how they 
should source and work with new local partners.

Better help is required by these SMEs in terms of understanding 
the funding and cash flow models in these export scenarios, 
along with better guidance on understanding the regulatory 
issues that come with exporting internationally. Companies 
now work with global supply chains and sell all over the world, 
to remain competitive they need to make sure that they are 
developing and manufacturing the right products to meet their 
future customer demands. One question addressed the much 
talked about topic of reshoring and offshoring. Interestingly 
around 90% of our respondents reported to have done 
neither but those who had offshored had done it primarily to 
cut production costs and those who had reshored had done 
it to improve product quality and to regain control over the 
manufacturing process.”

PHILIPPA OLDHAM COMMENTS:

Competition

Re-shoring and offshoring

Only 4% of the businesses taking the survey have looked to 
re-shore production to the UK, with 5% saying that they have 
offshored in the last 12 months. This would suggest that there 
continues to be a net outflow of manufacturing capacity. In 
terms of re-shoring, the biggest single reason was to improve 
quality control (32%), with supply chain risks (26%) running 
close behind. Offshoring businesses cited cutting production 
cost (50%) ahead of volume improvements (18%) and foreign 
market penetration (18%) as their rationale.

When asked to indicate all of the territories where competitors 
were based, 58% cited UK based competition, with 30% saying 
their competitors were quite local to them. Unsurprisingly 
perhaps, the Eurozone accounted for 32%, with the US and 
China accounting for 14% and 16% respectively. 
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6. Future Considerations

The National View: The National View: 

Red Tape

The burden of red tape is being felt 
more than ever with 98% of respondents 
believing that red tape was a real burden 
to their business and over half of those 
(55%) taking the view that red tape was 
increasing rather than going the other 
way, which is a stated government aim. 

About the same

Decreasing

Increasing

43%

2%

55%

Do you feel the burden of red tape 
on your business is:

“With all the hype that has been 
surrounding the Government’s drive 
to decrease red tape, only 2% of the 
respondents agreed that this had 
actually occurred, where as 43% of 
businesses believed it was around 

the same but over half of businesses 
believed that it was increasing. 
This shows that initiatives that have 
potentially been introduced to reduce 
red tape are either not doing as 
they were expected or are not being 

communicated well enough. If changes 
are being made it is clear from the 
respondents that these are not filtering 
down the supply chain to these SMBs.”

PHILIPPA OLDHAM COMMENTS:

RTI and Auto Enrolment

As many Auto Enrolment staging dates have now passed, we expected the uncertainty around the cost of funding Auto Enrolment to 
have fallen away, which has been the case. Now 47% of companies say they will absorb the cost themselves, with only 21% remaining 
unsure about how they will fund pension contributions for their employees.
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Sustainability and Energy Usage

Concerns for sustainability have grown dramatically year on year, this year is no exception with 91% of respondents saying 
sustainability was a factor in their manufacturing processes; 35% put sustainability as a high priority.

Energy consumption is an ongoing 
concern for many businesses, especially 
in the manufacturing and engineering 
sectors where the costs can be 
particularly high depending on the 
processes involved. It is perhaps then 
surprising that although some of the 
respondents were looking at alternatives 
or were planning to diversify their energy 
use to include renewables, the majority 
(63%) intended to remain with their current 
supplier – this inertia is something that 
domestic consumers are known for, 
but perhaps the same applies to many 
businesses, particularly in the SME sector.

The National View: The National View: 

High priority

Low priority

Medium priority

Not a priority

35%

9%

16%

40%

What priority do you give sustainability 
in your manufacturing process?

Capital Expenditure

Capital investment levels for the 
coming year are encouraging, 48% are 
looking to increase their spend and 
10% of businesses are planning for a 
considerable increase. The reduction in 
the level of Capital Allowances that can 
be claimed from £500,000 to £200,000 
on 1st January 2016, may well be driving 
short term investment policy.

Decrease considerably

Increase somewhat

Decrease somewhat

Other

Increase considerably

Remain the same

What are your plans for Capital 
Expenditure over the next 12 months?

5%

38%

44%

10%

2%

1%

“Sustainability is one of the Institution of 
Mechanical Engineers key competency 
areas that we ask our members to meet 
and demonstrate. This is to make sure 
that they are thinking about the wider 
impact of their products. So the results 

of this survey are pleasing as two thirds 
of the businesses that contributed 
see sustainability as either a medium 
or high priority. In terms of meeting 
future energy requirements half of 
businesses are going to remain reliant 

on existing traditional energy providers. 
Only 11% are looking to invest in some 
sort of alternative energy source e.g. 
renewables incl. Biomass.“

PHILIPPA OLDHAM COMMENTS:
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This year we asked a couple of additional questions around attitudes to the EU, the possibility 
of renegotiated EU terms and immigration. We also asked businesses to make a wish..…

Surprisingly, given the difficulty in recruiting both skilled and 
unskilled staff, on the question of immigration, 59% took the view 
that the UK Government should look to reduce it with only 34% 
happy to leave things as they are (7% didn’t express a view). It 
does highlight how much of an issue the immigration question 
seems to have become.

Of all the things the UK Government could do to help those 
businesses taking part in this year’s survey, expanding skills 
training for the future work-force in schools and colleges was 
voted as the most popular move by a large margin. Reducing 
‘red tape’ was next, followed by a reduction in business rates. 

In terms of whether we should remain within the EU a large 
majority agree that we should, albeit that almost 60% of 
respondents think that it should be on renegotiated terms. 

Britain should leave the EU: 9%

Remain a member of the EU on existing 
terms: 19%

Remain a member of the EU, but only on 
renegotiated terms: 59%

Undecided: 7%

Declined to answer: 6%

The EU Question: Immigration

Making a wish
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Whilst there is much to celebrate in 
UK manufacturing and engineering 
and if the data from the survey can be 
extrapolated to gauge the national mood, 
then optimism in the sector is faltering. 
Part of the answer perhaps relates to 
how these businesses achieve growth 
or at the very least maintain their market 
position. Here there are a number of 
factors that are making life more difficult. 
The global picture remains uncertain with 
largely unresolved structural issues in the 
Eurozone and market volatility in China 
both being a concern. 

Domestically, top of the worry list has 
to be the immense difficulty that many 
businesses face in finding skilled (and 
motivated) employees. The problems 
hit at every level - from machinists to 
experienced engineers through to finding 
the new generation of graduate engineers. 

This year almost 30% of businesses 
indicated that ‘the skills gap’ was a real 
barrier to growth. Survey data bears out 
the anecdotal evidence from countless 
businesses in the sector – so where will 
the next generation of skilled engineers 
come from? 

Most respondents also expected to see 
a rise in the cost of production fuelled 
amongst other things by a rising wages 
bill. The fact that many businesses do not 
feel able to pass these costs on to their 
buyers is perhaps also reflected in the 
falling level of confidence.

A real positive from the survey was 
the large number of businesses who 
are looking to drive efficiencies into 

their existing processes. Along with 
automation, adoption of lean techniques 
seems to be gathering pace. Whilst this 
may be to counter negatives such as 
rising production costs and recruitment 
difficulties, efficiency improvements 
should drive up productivity levels (and 
profitability). According to the Office of 
National Statistics, productivity levels in 
the first quarter of 2015 remain below 
those in the same period in 2008. 

Innovation is the life blood of 
manufacturing and engineering so 
sustained levels of research and 
development are critical to the future 
health of the sector. There was a slight 
drop in activity this year, of equal concern 
was the fact that many businesses 
continue to miss out on the tax credit 
scheme put in place by the government 
to reward innovation. Talk to your advisers 
or talk to us – but don’t ignore the 
opportunity! 

The Manufacturing group at MHA is 
committed to helping all of its clients 
in the sector to make the best of their 
businesses and more broadly, to help fly 
the flag for the sector by using the data 
from this survey to influence future policy 
to the benefit of UK Manufacturing and 
Engineering. MHA would like to thank 
the Manufacturing Team from Lloyds 
Commercial Banking for sponsoring this 
year’s survey and all those who took part. 

The coming year may have its challenges, 
but we believe the outlook for UK 
manufacturers and engineers remains 
positive.

Conclusion

Chris Coopey

Head of the 
Manufacturing group 
at MHA

This MHA Manufacturing and Engineering Survey 
is a fascinating snapshot into thoughts and trends 
at a point in time when the sector has moved more 
towards the centre stage in the political and economic 
consciousness of the nation.
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 267. Regional Variations

The results of the survey were taken from a cross-section of businesses across the 
UK. It is positive to see so many common themes, such as renewed optimism for 
growth, wherever these companies operate nationally.

Over 70% of Midland based businesses reported growth in 
2014 which mirrored the increase in confidence in the sector 
over the past few years. The pressure on obtaining funding 
would appear to be easing with those applying for bank support 
being met with a positive response in over 92% of cases. 
Disappointingly over 50% of businesses responding to the 
survey did not know whether they might have access to a grant, 
indicating that there is more that could be done to signpost 
monies that are available to such companies.

In keeping with MHA’s ethos of global expertise, national experience and local excellence, each of our member firms 
is committed to the local market in which it operates. Our team recognises that many businesses operate in distinctly 
different marketplaces, facing unique challenges depending on where they are in the UK.

Our survey highlighted some interesting, insightful regional variations, including:

The North West of England’s results comprised of 
manufacturers and engineers from a wide range 
of industries including: Automotive, Construction, 
Chemical, Metals and Oil and Gas, amongst 
others. Predictions for growth are optimistic, 
with 45% of respondents in the region predicting 
growth of 10% or more and 31% predicting modest 
growth within the next year. Key drivers for growth 
over the next 12 months are expected to be an 
increased demand from customers accompanied 
by expansion of existing product ranges.

The companies in Wales who responded to the 
survey cover a broad range of sizes and industry 
sectors. Welsh manufacturing companies are less 
optimistic about their predictions for growth than 
in the previous 12 months, with 66% anticipating 
10%+ growth in turnover over the next 12 months 
(compared with 90% in 2014). Growth for the 
Welsh respondents over the next 12 months is 
predicted to be driven by increased demand from 
customers, expansions of product ranges and 
diversification through the launching of these new 
products.

With economic stability being a prime focus for 
Westminster, manufacturers in London and the 
South East remain optimistic – bucking the national 
trend - and with good reason. Two thirds of those 
surveyed reported double digit growth in the last 
year from niche small companies right the way 
through to multi-national manufacturing giants. 

The skills agenda remains a priority for South West businesses, with 60% 
reporting that they plan to increase staff numbers, which is 5% above the 
national indicator. Responses demonstrated, however, that the skilled 
workforce is the most difficult to recruit with a shortage of relevant skills, 
as well as competition from other businesses leading to unrealistic salary 
expectations. 

The large majority of Scottish respondents work in the Oil & Gas, 
Construction and Food & Drink industries. Well over two thirds (74%) 
think their business will grow over the next 12 months with only 11% 
anticipating a decline. Increase in wage costs is the main concern 
over what will drive up production costs over the next year for Scottish 
respondents (62%) which is in line with the UK as a whole (71%).

As in previous years the responses came from companies across 
a range of sectors which are the typical make up of the North East 
manufacturing sector. Many respondents achieved last year’s growth 
targets with more than 75% of respondents forecasting turnover 
growth and a headcount increase for the coming year. Whilst there 
was a positive outlook for the next 12 months there were concerns 
over rising employment costs (including Auto Enrolment) and 
increases in the cost of energy and raw materials.

Respondents from the South Coast and the 
area known as the Gatwick Diamond generally 
fit with the national sample. Looking forward 
54% are predicting growth in excess of 10% 
for 2015 with a level of confidence above the 
national norm. In terms of innovation, around 
80% of businesses in the region undertake 
some R&D, with 26% of them investing 
between 1%-2% of turnover and 22% 
investing 3%-4%. The skills gap is seen as a 
real barrier to growth – a common sentiment 
across the sector as a whole. 

The East Anglian outlook for 2015 remains 
optimistic with 73% of respondents in the 
region predicting growth of some kind for their 
business and 40% expecting this growth to 
be in excess of 10%. Trainee recruitment in 
the region is not as encouraging however with 
only 20% of respondents intending to take on 
apprentices or trainees in the forthcoming year.



www.mha-uk.co.uk

 27

Broomfield & Alexander  

www.broomfield.co.uk 

Cardiff (Head office) 

Ty Derw 

Lime Tree Court  

Cardiff Gate International Business Park 

Cardiff,  

CF23 8AB 

Tel: 02920 549939

Additional offices: Newport, Swansea

Carpenter Box 

www.carpenterbox.com 

Worthing (Head office) 

Amelia House 

Crescent Road 

Worthing, BN11 1QR 

Tel: 01903 234 094

Additional offices: Gatwick 

 

Henderson Loggie 

www.hlca.co.uk

Dundee (Head office)  

The Vision Building 

20 Greenmarket 

Dundee 

DD1 4QB 

Tel: 01382 200 055

Additional offices: Aberdeen, 

Edinburgh, Glasgow

Larking Gowen 

www.larking-gowen.co.uk 

Norwich (Head office) 

King Street House 

15 Upper King Street 

Norwich 

NR3 1RB 

Tel: 01603 624181 

 

Additional offices: Bungay, Colchester, Cromer, 

Dereham, Diss, Fakenham, Holt, Ipswich

MHA MacIntyre Hudson 

www.macintyrehudson.co.uk 

London City 

New Bridge Street House 

30-34 New Bridge Street 

London EC4V 6BJ 

Tel: 020 7429 4100 

 

Additional Offices: Bedford, Birmingham, 

Canterbury, Chelmsford, Folkestone, 

High Wycombe, Leicester, North London, 

Maidstone, Milton Keynes, Northampton, 

Peterborough & Reading

Moore and Smalley 

www.mooreandsmalley.co.uk 

Preston (Head Office) 

Richard House 

9 Winckley Square 

Preston 

Lancashire 

PR1 3HP 

Tel: 01772 821021

Additional offices: Blackpool,  

Kendal, Kirkby Lonsdale, Lancaster, 

Nottingham, Southport

Monahans 

www.monahans.co.uk 

Swindon (Head office) 

38-42 Newport Street  

Swindon  

Wilts  

SN1 3DR 

Tel: 01793 818300 

Additional offices: Bath, Chippenham, 

Frome, Glastonbury & Trowbridge 

Tait Walker 

www.taitwalker.co.uk 

Newcastle (Head office) 

Bulman House 

Regent Centre 

Gosforth 

Newcastle Upon Tyne 

NE3 3LS 

Tel: 0191 285 0321  

 

Additional offices: Northumberland, Tees Valley

MHA Member 
Firm Offices

MHA is the trading name of MHCA Limited, a company limited by guarantee, registered in England with registered number: 07261811. Registered office: 
Moorgate House, 201 Silbury Boulevard, Milton Keynes, United Kingdom, MK9 1LZ. Professional services are provided by individual member firms. No 
member firm has liability for the acts or omissions of any other member firm arising from or in connection with its membership of MHA. Further information 
and links to the member firms can be found via our website www.mha-uk.co.uk

MHA legal legend



 28

Supported by

MHA Manufacturing and Engineering 
Survey Report

2015


